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Dear Shareholders,
It is my honor to present the Annual Report of Orange Jordan for 2025 and share an overview of our performance during a year marked by both challenges and opportunities. During this period, our customer base grew by 9%, reflecting the strength of our strategy and the trust of our customers. Guided by agility, flexibility, and a clear strategic vision, we further strengthened our position as a true responsible digital leader and continued supporting Jordan’s digital transformation.
Throughout 2025, we focused on enhancing our customers’ digital experience, strengthening the reliability of our networks and services, and expanding our portfolio of solutions to meet the needs of individuals and businesses. This included launching impactful digital services, advanced telecom offers, and innovative digital solutions.
Our corporate culture, rooted in the Orange Group’s core values – Caring, Responsible, and Bold – remained our guiding compass. These values were evident in our teamwork, in our relationships with customers and partners, and in the strategic decisions aimed at sustainable growth.
We invested in expanding our digital ecosystem, including network enhancements announced at a press conference in Irbid. Since launching our fiber services, we have expanded our coverage to approximately 1.14 million homes across all governorates through the deployment of more than 32,000 kilometres of fiber-optic access cables for residential, business, and customer access, in addition to over 14,000 kilometres of fiber-optic interconnection cables that transport data and connect different areas across the Kingdom, thereby strengthening Jordan’s digital infrastructure and service reliability. Building on this foundation, we accelerated the expansion of our 5G network, progressively extending its comprehensive coverage to reach every governorate. Notably, we achieved 65% 5G population coverage in the Kingdom and launched satellite internet services for the first time in Jordan, ensuring reliable connectivity even in remote areas.
In mobile financial services, Orange Money continued to grow in 2025 and, according to official data, is ranked number one in terms of the number of open wallets and transaction volume and value. This strong performance underscores the growing demand for flexible solutions that save time, effort, and money, while reaffirming the mobile wallet’s leading position through value-added services that align with users’ needs and aspirations, supported by strategic partnerships that facilitate secure transactions and contribute to a more inclusive digital economy.
The year also witnessed the launch of our super app “Max it”, the first of its kind in the Kingdom. The application represents a unified digital platform that enables customers to manage their services and access offers, rewards, and digital solutions through a single, easy, and secure experience, reflecting the evolution of Jordan’s digital services model.
We expanded our enterprise solutions, covering cybersecurity, data centers, smart meters, and M2M lines, while also signing strategic agreements with government and educational entities. The inauguration of our new, secure data center in Ain Al-Basha further cemented our leadership in data center services.
Our technological leadership was reaffirmed as Orange Jordan was recognized for having the strongest and fastest telecom network in the Kingdom, alongside winning the “Fastest Fiber in the Kingdom” award for the third consecutive year. This distinction reaffirms our technological leadership and underscores our pivotal role in driving digital transformation for individuals and businesses alike.
We maintained high standards of quality and sustainability, renewing certifications such as COPC, Tier III for data centers, ISO 45001:2018 certification for occupational health and safety management systems for the third consecutive time, and obtained ISO 14001:2015 certification for environmental management systems, reflecting our commitment to excellence and environmental responsibility.
Customer feedback initiatives such as “My Customer, My Boss” played a key role in enhancing our services and expanding digital inclusion. We continued to support local communities through our Orange Digital Centers, which issued more than 63,750 certifications, supporting youth empowerment and inclusion for persons with disabilities. Our efforts included campaigns to promote positive digital culture and combat cyberbullying. Additionally, we received recognition at the IFC Jordan Diversity Trailblazer Awards for fostering an inclusive workplace.
On the sustainability front, we advanced toward our goal of net-zero carbon emissions by 2040, by operating solar farms and engaging in green initiatives such as tree planting and clean-up campaigns.
Additionally, we celebrated Jordan’s Army Day and national holidays with a national event honoring our longstanding partnership with the Jordanian Armed Forces – Arab Army, reaffirming our commitment to national security and communication infrastructure.
[bookmark: _Hlk224481578]In closing, I extend my heartfelt appreciation to the Board of Directors, to the Chairman, Raslan Deiranieh, for his guidance, to our dedicated Executive Committee, our valued partners, and most importantly, our Orange Jordan family. Your efforts and commitment are the foundation of our success as we continue striving for excellence.

Philippe Mansour
Chief Executive Officer
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